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Analysis of Service Businesses in Manufacturing Industry and Role of Knowledge Processing Technologies
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The movement toward a full-scale knowledge society is leading to a gradual change in attitude in the manufacturing industry.
Manufacturers are required not only to supply products but also to support customers' value creation activities when the products are used.
In this paper, the provision of services by a manufacturer is defined as "the development of product-mediated value creation activities

through collaboration between the customer and the manufacturer.”

expanding customer contacts.

The essence of this concept is also clarified from the viewpoint of
One of the keys in innovating the provision of services by manufacturers is effective use of knowledge

processing technologies that convert information and knowledge about the product into value for the customer.
Toshiba has been engaged in research and development of knowledge processing technologies to realize service innovation in the

manufacturing industry.
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Triangular model of "Monovice"* to expand customer contacts
*: An amalgamation of the Japanese word mono ('goods" or "products") and service
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Conversion of information and knowledge into customer value in three axes
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Knowledge processing technology to convert information and knowledge into customer value
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Knowledge processing technology for "Monovice" innovation and related Toshiba products
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"Monovice" value chain
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