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Twenty years have passed since the point of sales (POS) real-time sales management system was introduced in Japan, and
checkout counters at stores equipped with POS systems are now a familiar sight.  However, the role of POS systems has been gradually
changing in the context of major shifts in the surrounding environment due to the introduction of the consumption tax and the overall

slowdown in spending caused by the economic recession.

Nowadays, “value creation type stores” are attracting attention, in which

consumers seek to create new value in their lives when they visit a store.  This trend makes a clear contrast with the uncertain future of
conventional large supermarkets. As the “face” of a store, the POS system is expected to have the latest functions to cope with
the changes of the times from the standpoints of consumers, stores, checkout clerks, management, and the information technology

environment.

In response to these requirements, Toshiba TEC Corp. has developed and commercialized WILLPOStw Self, a self-checkout POS
system for the Japanese market based on the concepts of compactness, low cost, and barrier-free design.
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Structural concept of value creation type stores
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Checkout system strategy of Toshiba TEC Corp.
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Concept of WILLPOSty Self system
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