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WHY Research is Toshiba's original marketing service based on the voice of customer (VOC) concept.
provides two services: a questionnaire analysis service and a text information analysis service.
service, the consumption value theory is used to design the questionnaire and analyze the questionnaire results.

information analysis service, text mining technology is used.

WHY Research
In the questionnaire analysis
In the text

The WHY Research Service can support executives in formulating strategies using WHY information.
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Overview of WHY Research Service
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Objectives of WHY Research Service
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Example of importance/satisfaction analysis

o3goboboooooooooooooooooong o
gobodoooooooorooooooooooooon
booooooboooooooooooooooon
goooobooboooooboooooboooboooon
UAO0O0—-D0O00D00000DOO00DO00000D000
gooobooooooobooooooood

coooooobobboobobooboooooooOoo
oboooooobooooobooooooooooonon
govocoooooooooooooooooooooo
goooobooooooboooooboooboooooon
ooooobooooooooooboobobobbooonnd

65



omobobooooobooobbobbobooboooboo
32 0OOOoOOd
goboobooooouuooboboobboboboboood
gobboooooobboboboooboooooooo
goboobpgooobood

ooooo 0000000000 0oo0oo0ooojc

uooon 0o000@poooomooonmAD [0 BO M CO [ AD (D BO MW CO P
0000000000000 2.981 | 2.603 | 1.731| O A
00000000000 | 0913 | 2.363 | -0.485 A o
oo o | 1o | oo [CHNe]
0000000ooooo| 0o | oo | 01rm @)
ooooooo 10 | 010 | 1o
oo 1o | 1o | oo
oo 00 | g | g A
[EEEE] 10 | 010 | 1o

@UUoooOoADOOOOL

goooboooooooOoooooooOooooOooooOooonooo
0000o00oooooooooooooooooooo

Example of win/lose analysis
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Overview of text mining technology
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Example of daily report analysis system (1)
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Example of daily report analysis system (2)
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Cooperative analysis of WHY data and results data
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