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Experiment in Electronic Commerce and Electronic Payment
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Electronic commerce (EC) is now becoming a focus of attention. The advent of EC is expected to lead to advances in
business practices and consumer lifestyles in the future. However, there are many issues to be solved and areas requiring
development, such as payment system technology.

Toshiba has established a consortium called Smart Commerce Japan (SCJ) with VISA International to promote EC between
enterprises and consumers, in response to the EC business strategy of the Ministry of International Trade and Industry (MITI) and
the Information-technology Promotion Agency (IPA).

This paper describes the development of a new electronic payment system employing IC cards, and provides an outline of
this experiment.
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Overview of EC between enterprises and consumers
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